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ABSTRACT 
 During the last few years we have been witnessing tremendous changes in the way we are targeted with 
highly technological products and services in India. The first of such personal experience few years ago I had was 
with on purchasing of shoes on a very popular e-commerce site. After a long gap of more than six months I was 
browsing to purchase a pair of shoes, as soon as I logged into the web page and typed a word or two all my search 
history came in a drop down box to my surprise.  Also a list of suggested product catalogue popped up at the bottom 
of my mobile screen. This situation created curiosity inside me that what makes the website remember my product 
search history almost six months later and also how the online  marketer evaluate my search history and suggest me 
the products which I would like to buy in future?  The second such experience is with you tube. As and when I 
browse into the site automatically the list of videos come onto the home screen which I would normally prefer to 
watch on you tube.. It makes me excited to know how a digital device can be connected with every other gadget and 
it can control the action as per our voice command. For example Amazon developed “Alexa”. It fascinates me to 
find out how a car could drop the on boarder at it’s exact destination that to without the help of a driver. It sounds 
more of fantasy. But no it’s not it’s the concept of Artificial intelligence which is ruling the market places and 
businesses all over the world. At present it might be at a very nascent stage but surely the AI is set to dominate the 
business and market places in the coming future. The objective of the research article is to find out the immense 
potential of this AI sector which enticed me to explore into the various business sectors in India and draw a sector 
wise analysis and reflect what the current scenario represents regarding the use of AI and market size of AI in Indian 
business eco-system.  
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INTRODUCTION 
Computer based intelligence or AI is an interdisciplinary science with numerous methodologies. Possibly that is the 
cause we can see a ton of replies to the inquiry "What is Artificial Intelligence?" So much likelihood along these 
lines, there isn't a universally agreed-upon definition of AI. 
Artificial Intelligence is, at its core, a great notion that encompasses a wide range of inventions capable of doing 
tasks that require human expertise. When these advancements are applied to common corporate tasks, they can 
learn, act, and perform with human-like levels of intelligence. It is used to re-enact human understanding in robots, 
which saves us a lot of time and money when we collaborate. 
All things considered, four distinct methodologies have been investigated to A.I are:  
• Think humanly  
• Think judiciously  
• Act compassionately  
• Act judiciously  
“As per the United States Patent and Trademark Office (USPTO), advanced technologies that have a place with the 
AI scene incorporate AI, information preparing, AI equipment, normal language handling, developmental 
calculation, PC vision, discourse recognition, and arranging/control. automated reasoning Marketing (AI based 
marketing) is currently one of the fastest developing aspects in the present modern time.” [2] 
In brief, AI marketing is the process for gathering information, forecasting customers' best plans of action, and 
generating automated choices that impact marketing strategy by utilising knowledge breakthroughs. When it comes 
to advertising and marketing, AI is routinely used in circumstances where efficiency is crucial. Machine learning, in 
reality, can assist business and promotion to achieve a greater return on equity (ROI). 
Advertisers can have a deep understanding of their clients' practises, as well as their behaviours and indications, 
using AI. In this way, they can concentrate on the most effective and powerful strategy for the perfect individual. 
Gmail and Google Docs are two examples of AI in marketing that use AI in Smart Compose to understand what 
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we're writing, then get it and recommend what to put right away. In the following section, I'll also provide a few 
examples of AI marketing use cases from well-known firms. 
Why AI based marketing is vital for business in the modern times. 
The impact of automated thinking or artificial intelligence (AI) in new age marketing is tremendous. According to a 
research, 76% of clients or customers expect businesses to identify their requirements and assumptions. Marketers 
may analyse a huge portion of consumer information from web-based media or social media, e-mails, and the 
Website in a reasonable period of time adopting AI - powered marketing. As a consequence, AI marketing has now 
become a must-have for any organization. We'd explore through every component of AI's use and usefulness in 
today’s modern business and marketing environment. 
Automation 
Marketing automation gets smarter owing to machine learning. It can be used in conjunction with advertising 
automation to facilitate the conversion of data into decisions, major collaborations, and a substantial impact on the 
business operations. This is all about information, but what's even more crucial is turning that information into 
valuable knowledge quickly and accurately. As a result, among the most important aspects of AI marketing seems to 
be the speed with which promotional actions are implemented and carried out. Marketers and advertisers can use 
digital intelligence to scale the amount of advertising they run, determine the ideal activities for customers, and 
more, and afterward decide which campaign to run and/or pull off appropriately.  
Artificial intelligence in e-mail marketing automation will be a monster that businesses can use to increase customer 
retention and generate more leads while saving money. By tweaking query lines for hits and analyzing their efficacy, 
AI goes one step forward of a copywriter. Machine learning can also produce and enhance information in a variety 
of e-mail formats to make them more pleasant and interesting to recipients. Additionally, AI is often used in web-
based multimedia automation; similarly to mail marketing, companies operate this to increase customer experience 
and standardize content. 
Errors are minimized 
People are inherently prone to making mistakes. Ai technology and human errors are a hotly debated topic, with 
many people questioning whether AI can be a panacea to human mistakes. Without a doubt, Machine Intelligence 
exists to eliminate manual intervention and eradicate the chance of human error. AI has also been shown to assist 
with human errors, particularly in the most crucial area: digital privacy. 
Many organizations are concerned about their workforce' ability to protect customer information as well as other 
critical business information due to common information security concerns. The rise in cybercrime is a threat that 
every e-Commerce company should be aware of. Fortunately, System can help in overcoming such difficulties by 
detecting, modifying, and adapting to a company's proper network security and protection. 
Cost-cutting 
Simulated intelligence, or AI, can help by removing many of the snip materials that are commonly utilized to 
produce and then use a marketing system. By performing more quickly and effectively, AI can help you save a lot of 
money while also increasing your income. 
When a company is paying an excessive amount of money and time to complete tasks, AI can help with the 
mundane and unimpressive tasks. It reduces the amount of time that the staff spends on those jobs while also 
reducing the number of errors to practically nil. The costs of engaging employees can be cut in half, while exploiting 
accessible resources to accomplish more basic tasks.  
Working more efficiently is made possible by AI. For example, a business leader may use AI to run a large number 
of duplicate and creative A/B tests and generate email contents as a result, speeding up the process and 
outperforming humans. 
Increased ROI 
Working more efficiently is made possible by AI. For example, a business leader may use AI to run a large number 
of duplicate and creative A/B tests and generate email contents as a result, speeding up the process and 
outperforming humans. 
Businesses may gain more significant customer-oriented knowledge and truly comprehend how to group them and 
drive them to the next step to get the best insight on their journey using AI. Marketers can boost Return without 
wasting money on ineffective endeavours by thoroughly breaking down consumer information and insight and 
obtaining what they truly require. Marketers can also refrain from prattling on mind-numbing techniques that 
frustrate clients. 
Customization is being enhanced 
AI will enable marketing more personalised from a variety of perspectives. Many businesses are increasingly using 
AI to tailor their websites, communications, online media posts, video, and other information to better meet the 
needs of their customers. 



International Journal of Early Childhood Special Education (INT-JECSE)  

ISSN:1308-5581 Vol 14, Spl Issue 01, 2022 
 

466 

 

 Making message pop-ups useful, for example, is helping e-Commerce business professionals acquire more certain 
results. When done well, message pop-ups delivered via mobile garner more attention from clients by creating a 
sense of individuality. 
This is due to the fact that each individual consumer will receive their own personalised pop-up messages based on 
what they've seen or exactly what they want and need to hear from a company. Product recommendations are also a 
remarkable AI marketing technique that customises the customer experience far more than many advertisers had 
anticipated. 
Decision-making that is both smarter and faster  
Augmented intelligence, or AI, aids in the direction of facts much more quickly than user intercession, ensures 
security and reliability, and permits groups to focus on critical aspects in order to carry out successful AI-fueled 
assignments. Augmented intelligence can acquire and track continuous critical information, allowing marketers to 
make decisions immediately rather than waiting until the tasks are completed. They will be able to determine what 
to do about it based on the data-driven reports, allowing for more smart and balanced decisions. 
Applicationof AI in Marketing 
Sales forecasting 
To measure up to clients' expectations and evaluating solutions to meet current deals, each organisation needs plan 
about what to do and how to accomplish it correctly. The use of AI in marketing makes it easier for 
advertisers/marketers to find customers and participate in their operations based on information acquired from their 
contacts and previous purchases. 
The firm can predict what clients will buy straightaway and the amount of a product sold using this model. It aids 
the company in determining which items to promote and to whom to sell them in order to increase sales. By 
modifying our supply, we may avoid overhyping or selling unavailable things using this method of gaining business 
insight. Qurious software is an example of technology that uses AI to assist salespeople. The tool allows managers 
or agents to immediately observe each dialogue with options without having to pay for unreasonable monologue 
fees. 
Get customer insights driven by AI 
     The primary reason for corporations' adoption of AI is to collect data. The data that AI collects for businesses is a 
valuable resource for them to better understand their customers to make customer-centric decisions. Outside 
macroeconomic information is aided by cyber intelligence, which examines a vast amount of online content via 
digital networking, websites, and other web applications. 
Marketers can surely enhance consumer profiles based on billions of data points gleaned by AI algorithms. On-site 
encounters, geographical specials, buying habits, previous actions and reactions, intermediaries, and more are 
among them. Customer segmentation would become much easier from there. Marketers may more clearly define 
which customers should be addressed and if they should be included or omitted from the promotion, better match 
customers to the products they're most likely to buy, and avoid marketing uninteresting or out-of-stock products to 
customers. 
Creating Content 
Machine learning tools can assist content creators in creating more profitable and error-free material. However, 
while the core of the subject is guided by human creativity, AI technologies can be used to increase content group 
competency by automating explicit jobs such as email content, tailored findings, or online media content reference, 
among others. A few software tools, such as Rocco, can help a corporation create new social media content that 
strengthens its followers' devotion. 
Chatbots 
People may have previously communicated with a bot in an online marketplace, via the site's Online Chat, or via 
web-based media, like Facebook Messenger. This is how artificial intelligence is used to improve customer service. 
Telegram, an indigenous social networking programme, is the best example of this chatbots concept in action. 
Apart from responding to repetitious client enquiries involving value, size, or amount, AI is best used to create 
customised and specially designed content, which may be more productive than people. Similarly, combining AI 
chatbots with personalised content promotion would be excellent for transforming them into aggressive sponsors 
rather than only being employed for straight generating leads. 
Recognition of speech or voice 
Currently, we have comparison AIs with language processing capabilities. Have we heard of Siri, Google Assistant, 
or Alexa before? These are just a few of the most well-known chatbots that use voice recognition technology. These 
AIs can understand spoken words and turn them into text in order to carry out the request. Discourse or speech 
recognition is also used in applications like Google Maps, Shazam, and other hands-free frameworks. 
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So, how can marketers use voice recognition in their marketing campaigns? All things considered, by 2022, more 
than half of all families will have a keen speaker, up from only 13% in 2018. Furthermore, voice shopping sales are 
expected to increase to USD 40 billion by 2022, up from just US $2 billion in 2018. If the information is 
acknowledged, it speaks volumes about the necessity for voice recognition in marketing efforts (pun intended). 
Pricing that changes as time goes on 
      Customized evaluating is a term used to describe this AI. It's a pricing system in which the cost of an object is 
determined by a request or possible supply. For instance, the costs of ride-sharing programmes climb when demand 
rises, or even when we can't find a discount when we really need to buy anything on the internet. 
A bot in an app or on a website can screen precognitive investigation use cases like goodies, background, look, and 
various activities to provide us with constant valuation. This means we'll have fewer restrictions or face perhaps 
higher charges for the item or service we require right now. Isn't it a little out of the ordinary? Whatever the case 
may be, there are always two sides to a storey. 
When curiosity in an item is low, clients can benefit from dynamic valuation. When rooms go unsold, this is a 
perfect example. Dynamic valuing can give cutthroat evaluating to attract clients, which can help to reduce the 
chances of an opportunity. 
Image Recognition Software 
     Google, Facebook, Pinterest, and Amazon, for example, employ AI to distinguish objects and people in photos 
and videos with a consistency of up to 99.75 percent. If we are Facebook users, we can observe how good the 
framework has gotten at recognising our friends' faces in the photos we share and labelling or tagging them. 
Picture detection, from a marketing standpoint, can effectively sync internet-based contents with internet shopping 
visits. Many web stores track customers' in-store visits using face recognition software and a link to their frequency 
in order to provide them with a better online purchasing experience. Others are following suit, using AI-powered 
pop-up messaging to bring clients ongoing discounts, off-sales, and personalised communications. This increases the 
number of collaborations between online retailers and their clients, as well as their enthusiasm for the site for a 
longer period of time. 
Ensure that data is of high quality and that it is kept private. 
AI, when fully and properly deployed, can improve an organisation’s information reliability and safety. Marketers, 
as we all know, will need a massive amount of data at their disposal. To look at it another way, in order to deploy 
Artificial Intelligence systems, it's critical to have high-quality data at a location where AI can do its job. To 
minimise data quality difficulties caused by complex data administration, consider adopting a cutting-edge 
information repository and deploying all-in-one data management software. 
RESEARCH METHODOLOGY 
Objective and Methodology of the study 
     The research article is basically concept based and abstractive in nature and intended to bring forward the basic 
application of AI in different business sectors be it manufacturing or service based . The data cited is from a hybrid 
model of primary as well as secondary sources available. As we are aware about the fact that the current business 
and market scenario is undergoing the fourth such revolution popularly known as BUSINESS 4.0. In this regard we 
have taken into consideration the use of artificial intelligence in business and marketing. The study focuses on how 
business across domains/sectors are undergoing a sea of change as far as application of artificial intelligence. The 
scope of the report is the entire addressable market in India for Artificial Intelligence. The organisations evaluated 
are those with operations in India, with less emphasis on geographical dispersion and the consumers they now serve. 
Company Type and Industries or Sectors have been used to organise the market size. The information in the paper 
has a reference period of July - August 2020. The information in this research was gathered from a variety of public 
and private sources, as well as some primary sources obtained through talks with recruitment administrators and 
domain pioneers. 
The objectives of the study  
i. To find out and assess the potential of artificial intelligence technology in the contemporary business scenario in 
India 
ii. To segregate the total AI market sizeby value in India and find out contribution of each sector into the growing 
Indian AI market sector wise.  
iii. To find out the potentiality of AI market in India in terms of employment creation 
iv. To assess the scope of AI technology in Indian business scenario in terms of generating revenue from off shore 
markets as like ITES sector 
INFERENCES AND FINDINGS 
By 2020, the Research has studied and scanned the AI market in India by area or industry. The following are the 
most important findings: 
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• By July–August 2022, the Indian Machine Learning market is expected to be worth $6.4 billion. As stated, this 
includes earnings from all AI activities in India, with little regard for the type of partner or customer, the variety of 
organisations render A.I services, irrespective of the client's geographic location. 
•The wide range of global IT/Technology/Electronic firms, which operate in upgraded software or hardware 
technology, IT based solutions, semiconductors, and electronics enterprises, has the greatest A.I market share of the 
total size and sector linked to the types of Businesses. 36.2 percent of the pie is taken up by the relatively high 
proportion. With the increasing application of AI in the hi-tech sector, the size of the transaction volume and market 
dominance is expected to reach over 40%, valuing nearly $2.8 billion. 
•   The size of the market by Industries and Sectors is the most notable across the IT Services area, followed by the 
Area of technology (incl. Software and Hardware enterprises), with 41.1 percent and 23.3 percent market shares, 
respectively. 
•  Apart from IT &Technology, the BFSI sector accounts for 9.6 percent of the overall AI services industry. 
• In India, there are approximately 91,000 Artificial Intelligence specialists working in various sectors, with an 
average income of INR 14.7 lakhs. 
• AI professionals in Mumbai earn the highest average monthly remuneration, INR 16.7 lakhs. 
•  As of July 2020, around 16500 open AI-related posts in India are available to be filled. Bengaluru, like other Big 
Data and IT administrator jobs, is the city with the most job openings. 
Market size of artificial intelligence in India sector wise – a bird’s eye view 
IT Services with AI 
In terms of area of business, the wide ranging IT service sector or area accounts for 41.4 percent of the AI market, 
with a valuation of $2,625 million. Indigenous and multinational companies are represented in the IT solutions area 
market value collaborators: 
• “Companies based in India, including as TCS, Wipro, Infosys, Tech Mahindra, and HCL Technologies.” [1] 
• Accenture, Genpact, Cognizant, IBM, and Capgemini like multinational corporations  
The effect of the Infotech services sector (local and international) on the A.I inputs served by Indian firms is 
depicted in the size of the market and share. AI services in the IT services field are frequently classified as part of 
the broader IT based and Analytical sector — these services are typically provided as part of a company's large IT 
consulting, deliverance, and integration capabilities. Big IT firms like TCS and Accenture control the largest pieces 
of the pie in this segment. 
AI in Technology – Software & Hardware Technologies | Chip & Semi-conductors | Electronic Devices 
Following the IT services category comes the contribution from the Technology section, which includes both 
software and hardware innovations. The Technology sector contributes 23.3 percent of the pie, with a market size of 
$1488 million dollars. To name a few innovation categories, this area includes software, cloud technology, 
semiconductors, data management, server architectures, and network management. MNC enterprises, as well as 
complementing firms adjusting to various sub-verticals, are often covered by the organisations adding to this area. 
MNC corporations in this sector are propelling AI model development in India, which was previously done only in 
the regional centres of major companies in the United States, Western Europe, Israel, Japan, South Korea, and 
Taiwan. Finally, advances in A.I throughout technology are affecting a variety of industries: 
• Cloud Technology forEdge Computing and Telecom Service Providers use Artificial Intelligence  . 
• Artificial Intelligence (AI) in 5G, Smart Homes and Connected Devices across Telecom tools, Semiconductor and 
Telcom Service Providing companies. 
• Io T and automated cities initiatives in Semiconductor, Engineering and Industrials, Automotive  and Government. 
AI in BFSI 
Participation of  Banking and Financial Services industry follows closely behind that of the Tech sector, with a 
valuation of $615.3 million and a 9.6% part of the entire pie. The financial services industry was quick to apply 
information science-based services to infer consumer experiences. Digital intelligence drives progress throughout 
the digital spaces of businesses, economicalcounsel and other Fin services operations. Domestically owned, public 
sector, and MNC captive BFSI enterprises make up the BFSI sector. “ICICI Bank, SBI, HDFC Bank, Axis Bank, 
Bajaj Finance, Kotak Mahindra, and Aditya Birla Finance are among them, as are JP Morgan Chase, HSBC, 
Citibank, and American Express.” [1] 
A.I use in Manufacturing /Industrials /Mechanization 
Following the BFSI industry is the Research and Manufacturing sector. This sector contributes $ 382.9 million of 
valuation and accounts for 6% of the overall market. Global and local companies which use A.I and Big Science 
frameworks in their Designing, Industrialized, and Mechanized administrations are included in the Research and 
Manufacturing sector. Plan, reproduction, quality inspection, and upkeep all use computer-based intelligence: 
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“Bosch, Siemens, Honeywell, GE Engineering, ABB, and Johnson Controls are just a few of the well-known and 
world-class companies in this area. These businesses also promote optical components for use in camera technology, 
security, and facial recognition. Domestic organisations employing and developing AI methods, such as L&T 
Engineering, and government-supported Defense and Science Enterprises, such as DRDO, ISRO, and Hindustan 
Aeronautics Limited, are included in this sector (HAL). Select Boutique AI and Analytics enterprises that provide 
solutions for the Engineering and Industrials industries, such as Netradyne, are included in this area and also the Hi-
Tech Robotic Systemz, and Wobot Intelligence.” [1] 
A.I use in Trade – eCommerce | Big-Brand Retail | Retail Aggregation 
With a valuation of $317.8 million and a 5.0 percent share of the entire industry, the e-Commerce and Department 
stores vertical (which includes the Retail Aggregation sub-sector) follows the Manufacturing and Industrials 
vertical. Given the frequency at which A.I advances are deployed and the reach of development in the coming few 
years, AI's contributions to this broad area is enormous. 
Among the companies that are utilising AI in this vast industry are: 
• Domestic e-Commerce Players: Flipkart, Myntra, Shopclues, Snapdeal; Domestic Retail Players: Trent Retail 
(Tata Group), Reliance Retail (including Reliance Digital, AJIO, and Jio Mart), Aditya Birla Retail, and Big Bazaar 
• International Retail and e-Commerce Players/Operations: Amazon (India and Worldwide), Walmart Labs, 
Walmart Retail, Target, Tesco, and Lowe's 
Big Basket, Grofers, Olx, Quikr, and Policy Bazaar are examples of marketplace and retail aggregators. 
The opportunity for AI in the whole Retail industry, including web-based businesses and Retail Aggregators, is 
enormous. With the opening of the channel and the entry of new players into the space, such as JioMart, as well as 
the development of Hospitality and Food Aggregators, such as Swiggy and Zomato, into Retail Aggregation, AI 
usability and application across the entire Retail sector (excluding e-Commerce) in India has the potential to be 
worth $5.25 billion in the next decade. 
AI in Energy, Mining & Metals 
The Energy, Mining, and Metals sector follows closely behind, accounting for 2.3 percent of total industrial revenue 
and $145.9 million in value. Various industries and sub-verticals are covered by computer-based intelligence or 
artificial intelligence efforts across this huge sector, including:Various industries and sub-verticals are covered by 
computer-based intelligence or artificial intelligence efforts across this huge sector, including: 
• “Power, Oil and Gas – RIL, BPCL,Shell, IOCL, HPCL, Essar” [1]  
• TISCO and JSPL are two companies that deal with steel and metals. 
While domestic companies' AI operations, particularly RIL Oil &Gas and TISCOaccount for lions share of the 
whole sector, quantity of workloads throughout multi-national companies is enormous. Shell India has made  most 
significant input of the multinational corporations in the Power, Extraction, and Minerals sector. 
Additionally,privatisation of energy distribution across India has forced energy distribution corporations to adopt AI 
to keep track of electricity consumptions and communicate with customers about bill payment due dates via auto 
generated SMS and e-bills of payments. 
A.I in Telecom  
The Telecommunication sector provides $138 million to the A.I industry and has 2.2 percent market share, trails the 
Energy, Mining, and Metals vertical. MNCs such as Verizon and AT&T are developing AI capabilities for use in 
IoT, Smart Devices, and other 5G network solutions in the Telecom business. Domestic telecom providers, such as 
Reliance JioInfocomm, Airtel, and Vodafone-Idea Telcom, are also developing AI solutions for 5G and existing 4G 
network services. Telecom companies are using artificial intelligence across the value chain and in a variety of 
industry applications: 
• Telecom Networks: Ericsson and Nokia are collaborating on AI in Data Centres with telecommunications 
companies. 
• Connectivity Solutions: “Smart Cars, Smart Devices, Smart Homes, Private Networks, IoT Platforms, and Smart 
Cities are all using AI in Communications.” [1] 
• Consumer Plans and Customer Support: Telecom companies are using AI to recognize the best patterns to 
customers and make availablesmartbuyer experience via text messaging, Apps, and Instant Messages. 
A.I use in Automobile Sector 
“The Telecom industry is followed by the Automotive industry, which accounts for $133.9 million in revenue and 
2.1 percent of the total market share. This sector includes automakers who are developing in-house AI and CV 
solutions for driverless technologies, including as AI-driven Sensor, Radar, Lidar, and Optical systems.” [1] 
Automobile companies use virtual or intelligent machines for vision maintenance on the production floor and in 
hardware, as well as for automobiles and vehicles:  
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• Multinational Automobile firms: Ford, Volvo, Hyundai and Honda are among the companies that use AI in the 
automotive sector. 
• “Domestic companies, including Tata Motors (Jaguar/Land Rover), Mahindra&Mahindra, Suzuki, TVS Motors, 
Eicher Motors, and others.” [1] 
A.I use in Learning& Research 
Educational and Public Studies sector, which contributes $126.7 million to the Indian AI market and accounts for 
2% of the overall industry, is closely followed by the Automotive sector. In general, this sector is essential since it 
encompasses the prestigious and internationally recognised IITs, NITs, IIScs along withother technological 
establishments. The valuation of AI contributions spanning research, licences, A.I consultancy to administration and 
non - government entities, and startup companies aided by these foundations is included in the market valuations. 
The most significant contributions to the value in this sector are the renowned IITs, NITs, and other prestigious 
national institutes. 
A.I application in Pharmaceutical&Wellness Program 
Pharmaceutical & Healthcare area behind Research and Education sector, with a $120.3 million allocation into 
domestic A.I marketplace and a 1.9 percent market dominance. “Whereas the Captive divisions of MNC Pharma and 
Healthcare corporations such as Novartis and United Health Group dominate this industry, Pharmaceuticals firms 
such as Dr. Reddy's Laboratories, Sun Pharma, and Cipla, among many others, contribute significantly to the AI 
market volume in the Healthcare sector.” [1] 
A.I across Diverse Business verticals 
In India, various business verticalsput in to the A.I bazaar. The industries add a small but considerable size of the 
marketplace and offer that is continually expanding. Below mentioned are the extra areas whichput into 
A.Imarketplace: 
• Tourism and Hospitality - This sector contributes $92.6 million to the AI market and accounts for 1.4 percent of 
the overall industry. The connected region includes platforms for ticketing and accommodation reservations, as well 
as aggregator applications for online food ordering and delivery. Over an on-line or sophisticated commercial centre 
stage, software intelligence is used to connect the customer with the expert companies. Domestic companies such as 
Uber.com, Ola.com, Oyo.com, Makemytrip.com, and others are adopting A.I in this field, and MNC firms – 
Expedia, Travelex. Artificial intelligence is progressively used to reduce expenses throughout area at the time of 
extreme slowdown in industrial and tradingactivities.  
•   Multimedia Platform - This area's input to the A.I marketplace is $73.8 million in market value and 1.2% of full 
pie. This industry is embracing artificial intelligence (A.I) for personalized substance and promotion transversely all 
over, incl.online,mobile and digital. Software development and sharing, publicity, and Internet advertising are all 
covered in the category, which adds both internal as well as overseas associations. “Boutique Analytics and AI firms 
that foster AI arrangements across Digital and Media stages are also part of the AI market in this field.WPP is the 
largest AI market participant in this sector. The content distribution services in this category include TV, Box 
Office, and OTT (over-the-top) distribution”: [1] 
• “Media software providers include Zee Media (including Zee5), SET (including SonyLiv),Star Group (inc. 
Disney+ Hotstar), Viacom Network18 (inc.Voot) and Alt Balaji, MX Player” [1] 
•  FMCG: The FMCG market segment contributes $55.2 million to the AI sector of Indian economy, accounting for 
0.9 percent of the total industry. This category includes the indigenous and multinational consumer goods 
companies. HUL is the area's biggest value-adder. MNCs as well as desi consumable giants like Marico, Jyothi 
Labs, Godrej, and others, compete in the AI market. 
•    Fintech: Because the Fin-Tech bazar is swiftly up-and-coming as an important user of A.I and machine learning 
bases and technologies, its contribution documented separately from that of the BFSI sector. With remarkable 
development and success in technologies and online instalments, notably after the pandemic-related 
lockdown/shutdown, the Fintech sector's contribution to the desi A.I souk was $54.9 million, or barely 0.9 
percent.While this may appear to be insignificant at this time, it is expected to increase by roughly tenfold in the 
next five years. Homegrown Fintech innovative enterprises like as PayTm, Phone Pe, Bhim app, Bharat pay and 
MNC fintech players such as Mastercard and Visa are among the corporations in the field. 
•    Other enterprises that contribute to the AI industry across a few domains, such as the Agri-tech field, have a 0.2 
percent share of the pie and a market size of $15.2 million. AgriNxt andInteloLabs, for example, attempting 
modification in the agro area by integrating A.I, superior drone systems & robotic frameworks. The Agri-Tech 
market is being inundated by new enterprises which endow with A.I services to the Agro sector. 
CONCLUSION 
To sum up the article, marketing alternatives and decisions are made solely by individuals. Artificial intelligence can 
help marketers achieve and improve what they're doing and what they want to do quickly, but it can't totally replace 
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them. Without a doubt, AI aids marketers and enterprises by fulfilling their need to do marketing in a personalised 
and meaningful manner. Regardless of how effective and efficient AI is, it is ultimately simply software or 
technology that has grown to assist humanity in ability to collect information business goals. It can enhance and 
polish the way businesses throughout the sector operate, but it will never be able to replace human beings and their 
intelligence. If a company is eager to go on the hunt for AI marketing vendors, look for those who can assist the 
company in making the right decisions for their objectives.Since a long time, human consciousness has made leaps 
and bounds, and it now affects the fate of promoting businesses, products, and services. It is up to the business to put 
this fantastic AI breakthrough into action. However, one thing is certain: AI is something that will be implemented 
in the near future. Using AI-enabled marketing and business activities and gadgets to assist the implementation will 
be an indisputable prerequisite if one expects to run a profitable web-based firm in the next years. 
There are a few things that organisations and marketers should think about in order to advance in the field of AI 
marketing: 
• Make sure the data is sufficient for the AI calculations to work with and break down correctly. 
• When it comes to personalisation, never leave it to the machines. Clients should be able to recognise the material. 
• Determine where AI can have the largest impact and welcome the highest return on investment for their company. 
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